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Abstract: This study investigates communication strategies within tourism discourse, with a 

particular focus on tour guides as essential facilitators of intercultural exchange. While the tour 

guiding profession provides rich opportunities for cultural interaction and personal lifestyle 

flexibility, it also requires a robust set of competencies. These include both knowledge-based skills—

such as familiarity with history, geography, and art—and professional skills in intercultural 

communication. Despite extensive research on tourism communication, there is limited 

understanding of how tour guides strategically employ these competencies to engage tourists. This 

study aims to address this gap by analyzing the methods guides use to convey cultural and 

historical information effectively. Using qualitative analysis, findings reveal that guides employ 

strategies like emotive language, symbolic interpretation, and interactive dialogue to enhance 

tourists' cultural understanding. The implications highlight the need for targeted training programs 

to develop these essential competencies, fostering enriched tourist experiences and improved 

cultural comprehension. 

Keywords: Tourism discourse, Tour guide, Intercultural communication, Communication 

strategies, Skopos theory, Cultural exchange, Tourism translation 

1. Introduction 

A tour guide is a profession that provides the opportunity for a free lifestyle, the 

chance to meet people from different cultures, and a high income [1]. However, achieving 

these benefits and successfully performing as a tour guide requires various skills. Being a 

good guide demands certain qualities and competencies, which are divided into two main 

categories: 

Knowledge Competencies include knowledge of history, geography, history of 

religions, anthropology, ethnology, numismatics, gastronomy, archeology, art history, 

mythology, economics, ethnology, theology, folklore, architecture, first aid, general 

culture, and foreign language skills.  

Professional Competencies cover intercultural communication, coordination, clarity 

in speech, tone of voice, speech speed, presentation, leadership, listening, understanding, 

persuasion, public speaking, organization, and interpretation. According to N. Salazar, 

these qualities and competencies enable a guide to enliven any place in the eyes of tourists 

through their speech and expression style, transforming it into an entirely new 

environment [2]. To achieve this, the tour guide must first establish effective 

communication with tourists. 
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Context and the Study Area: A crucial part of communication is the knowledge of a 

foreign language, an essential aspect of the guiding profession. Therefore, a guide must 

thoroughly know the language they use to communicate their knowledge and experiences 

effectively to tourists. Verbal communication is realized only through proper language 

knowledge and the correct use of language. A guide’s proficiency in verbal communication 

and knowledge of the group's language during the guiding process creates convenience 

and positively affects tourist satisfaction. Consequently, fluent and effective speaking in 

one or more foreign languages is considered a key factor for success in this profession. 

A guide's ability to speak correctly and fluently in both the local language and the 

guests' language facilitates the resolution of communication issues and misunderstandings 

between cultures. In the tourism sector, the level of communication between people is very 

high, and the role of tour guides is crucial. A tour guide accompanies the traveler 

throughout their journey, from entering the country to leaving, taking responsibility for 

them, facilitating their trip, ensuring a comfortable stay, and providing accurate 

information about the places visited [3]. 

When working with foreign delegations, excursion services hold great importance, 

and translation activity is conducted in two forms: 

1. The translator directly assumes the role of the guide, introducing guests to the 

notable places in the region. 

2. The translator accompanies the professional guide and translates their 

presentations for the foreign delegation, thus overcoming language barriers 

during the excursion. 

With the development of tourism and the expansion of international cooperation in 

Uzbekistan, the significance of excursion and direct translation services is increasing. The 

requirements for tour guides and excursion leaders in Uzbekistan have been developed by 

the "Tourism Development Research Institute" under the Committee of Tourism at the 

Ministry of Ecology, Environmental Protection, and Climate Change of the Republic of 

Uzbekistan. According to these requirements, guides and excursion leaders must have a 

qualification certificate and an identification card (badge) containing a registration 

number, validity period, and an individual QR code, issued by an authorized state body 

in accordance with established procedures. They are also authorized to conduct excursion 

services in Uzbekistan if they possess an official document of primary (higher, vocational, 

or additional) education, as stipulated by legal regulations. Tour Guide-Interpreter and 

Excursion Leaders: 

a. Possession of higher education, secondary vocational education, or additional 

professional training in the field of excursion services; 

b. Completion of timely professional development courses; 

c. Eligibility to obtain a qualification certificate and an identification card (badge) 

upon passing a competency exam [4]. 

Direct translation services in the tourism sector in Uzbekistan play a vital role, 

especially in strengthening cultural relations between nations. A tour guide or excursion 

leader must be proficient in both languages of the local culture and the visitors' culture to 

establish a connection between the destination and the visitors. Excursion leaders help 

eliminate communication issues and misunderstandings that arise between the two 

cultures. Therefore, it is expected that an excursion leader will have the ability to use a 

foreign language effectively.  

However, merely speaking a language is not enough. In tourism, a global industry, 

it is essential to have thorough knowledge of a foreign language for cross-cultural 

encounters [5]. Additionally, fluent speech, understanding dialect differences, and proper 

pronunciation of words significantly impact the relationships between the guide and 

visitors. For example, D. Fennell and P. Eagles have discussed how a lack of linguistic 
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proficiency among nature guides has led to incorrect pronunciations or 

misunderstandings of plant names, causing communication issues [6]. 

When the excursion leader provides information about unfamiliar locations to 

tourists, they simultaneously help overcome language barriers in the areas covered by the 

tours, making tourists feel comfortable and safe. Thus, as a service provider, the excursion 

leader must know the tourists' language to ensure English-speaking tourists feel at ease. 

Recognizing the importance of language skills, major tourist destinations offer guiding 

services in various languages to satisfy tourist needs and enhance their experience [7]. 

Primary Responsibilities of a Tour Guide-Interpreter and Excursion Leader: 

1. Providing Information to Tourists: during excursions, the guide-interpreter and 

leader must provide detailed and accurate information about the places visited, 

local culture, history, architecture, customs, and other important aspects. 

2. Managing Directions: one of the primary tasks is to control the group during 

the excursion, organize movements, choose safe routes, and ensure disciplined 

movement of the group. 

3. Foreign Language Proficiency and Translation: guides and interpreters should 

know the language and culture of the visitors and be able to translate into other 

languages when necessary. Facilitating communication between tourists and 

locals is crucial. 

4. Ensuring Safety: excursion leaders and guides are responsible for the safety of 

the group, taking precautionary measures, and responding quickly in 

emergency situations. 

5. Explaining Customs and Etiquette: providing explanations about local 

traditions, customs, and ceremonies during excursions, and sharing information 

on the etiquette, beliefs, and norms of the location with tourists. 

6. Interacting with Tourists: guides and leaders should engage in friendly, 

approachable communication, answer tourists' questions, and organize 

excursions according to their interests. 

7. Organizing and Coordinating Tours: planning excursion routes, obtaining 

necessary permits, and cooperating with other service organizations during the 

trip. 

8. Establishing Intercultural Communication: facilitating interactions between 

tourists and local culture, explaining cultural differences, and preventing 

misunderstandings. 

In Uzbekistan, the role of translators is multifaceted and complex. They are required 

not only to have linguistic knowledge but also to understand national and cultural 

contexts. Translators must use their communication strategies during various excursions 

to deliver information accurately and comprehensively to tourists. A guide-interpreter 

conducts excursions in foreign languages, provides translation services, organizes cultural 

programs for foreign delegations, arranges visits to cultural sites, and, if necessary, 

handles the relevant documentation. This complex role demands not only translation 

services but also serving as a genuine guide for the client. The guide creates and shapes an 

interactive, mobile, and educational space for excursions. 

The tour guide represents the country's image, acting as an "informal ambassador" 

who offers tourism services to tourists and vacationers during excursions. Compared to 

other types of translation activities in tourism discourse, excursion discourse uniquely 

showcases the translator's constructive, organizational, communicative, and analytical 

skills. B. V. Yemelyanov highlights these as personal qualities of the guide [8]. The primary 

skills of a guide-interpreter are essential for organizing interactive excursions. These 

include effective group management, focusing attention on necessary points, establishing 

proper communication with group members, and, if needed, adjusting the plan. Assessing 

excursion outcomes objectively is also crucial. Failure to consider cultural and social 



 988 
 

  
American Journal of Economics and Business Management 2024, 7(11), 985-995   https://globalresearchnetwork.us/index.php/ajebm 

features in communication can lead to errors. The guide must anticipate, understand, and 

adapt to the behavior of tourists, as they maintain constant and direct contact. 

Communication with tourists often involves sincerity and decorum, expressed through 

word choice, vocabulary, intonation, body language, dress, and attitude. Moreover, 

tourists may come from various geographic regions (different countries), cultures, social, 

and professional categories, including tourism sector representatives and official persons 

[9]. 

A guide, on the one hand, embodies professional competencies as an intercultural 

mediator with communication and translation abilities in foreign languages. On the other 

hand, due to the need to manage possible issues in interaction with tourists, being a good 

psychologist is also essential. Excursion — This is a journey with a guide or individually 

through beautiful places, museums, and other locations, aiming for educational or 

cultural-educational purposes. The main feature of an excursion is that it combines 

demonstration and presentation. Without in-depth analysis and explanations, it becomes 

a simple trip. Excursions are fully planned and directed toward specific goals [10]. 

Thus, a tour guide must carefully plan the excursion and prepare engaging and 

comprehensible materials for travelers to conduct a successful tour. The guide not only 

provides entertainment but also creates opportunities for learning, helping to promote the 

country's image through excursions. Developing new routes allows guides to enhance 

their professional knowledge and gain a deeper understanding of the topics. Furthermore, 

collaboration and experience-sharing among guides should be high. The communicative 

activity of a guide-interpreter encompasses all aspects of their personality. Additionally, 

the guide’s linguistic and cognitive knowledge, worldview, play a significant role in their 

activities. Factors conditioned by the discursive situation provide a basis for specific 

actions during the translation process. The formal discursive elements of the translator's 

activity take into account the general characteristics in the context of an excursion. 

Excursions can have a minimum of two participants (for example, a foreign partner and a 

guide, or a small group and a guide, or a large delegation with several guides). 

The communication channel is verbal, with limited use of technical aids. The type of 

communication involves conducting the excursion in a foreign language. The types of 

translation include consecutive/paragraph-by-paragraph, oral translation (of brochures, 

documents, etc.), or simultaneous translation (such as audio-guides in museums). The 

discourse style is formal-business or popular-scientific, and it also includes elements of an 

oral style. The guide-interpreter always speaks face-to-face with the audience (in transport, 

on the streets, in buildings, etc.). If translating, the interpreter stands alongside the guide, 

positioning themselves in front of the excursion group (in transport, on the streets, in 

buildings, etc.) [11]. 

2. Materials and Methods 

The methodology for conducting excursions for foreign tourists differs significantly 

from working with tourists of one’s own linguistic-cultural background. The translator’s 

goal is to convey information from one language to another clearly, accurately, and in a 

culturally appropriate way. In tourism, the primary role of the translator is to acquaint 

travelers with another culture, establish effective communication, and prevent 

misunderstandings during the excursion. The translator also ensures smooth 

communication and acts as a bridge for intercultural exchange. 

Analysis of excursion texts designed for foreign tourists highlights the importance 

of Skopos theory and the functional-communicative approach in the translator's 

communicative activity during the translation process. Many translators report 

experiencing cognitive dissonance when translating excursion texts. Typically, guides who 

are not proficient in a foreign language or who rarely interact with other linguistic-cultural 

groups struggle to adapt their narratives to the target audience. 
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3. Results and Discussion 

It is well known that the translator is not the author of a new text but rather a creative 

reworker of an existing text. Thus, their role is not to recreate the text but to adapt it. For 

example, a situation demonstrating the translation process involved an excursion at 

Registan Square for an Indian family, including an 11-year-old child. The guide, speaking 

in Uzbek, led an excursion enriched with content and cultural information intended for 

Uzbek-speaking tourists. The text included detailed information about the history and 

architectural features of the madrasa, such as historical figures, the names of architects 

involved in the construction and management of the madrasa, and names of different parts 

of the building, as well as details about the construction process: 

Orijinal text. Tillаkоri mаdrаsаsi Sаmаrqаnddаgi muhim meʼmоriy yоdgоrliklаrdаn 

biri bо‘lib, о‘zigа xоs tаrixi vа me’mоriy xususiyаtlаri bilаn аjrаlib turаdi. Ulug‘bek 

dаvridа bunyоd etilgаn Mirzоyi kаrvоnsаrоyi о‘rnidа qurilgаn bu mаdrаsа 

Yаlаngtо‘shbiy Bаhоdir tоmоnidаn 17-аsrdа qurdirilgаn. Dаstlаb "Yаlаngtо‘shbiy kichik 

mаdrаsаsi" deb аtаlgаn bu оbidа, mаsjidining оltin bezаklаri sаbаbli keyinchаlik 

"Tillаkоri" nоmini оlgаn. 1817-yildа аmir Hаydаr buyrug‘i bilаn peshtоq qаytа 

tiklаngаnidа, uning аsl shаkli buzilgаn. 1885-yildа zаrhаl nаqshlаr оddiy bо‘yоqlаr bilаn 

аlmаshtirilgаn. 1930-yildа Tillа Kоri mаdrаsаsidа tа’mirlаsh ustаxоnаsi tаshkil etilib, 

kоshinlаrning аsl rаngini tоpish bо‘yichа tаdqiqоtlаr оlib bоrilgаn. 1970-yildа yо‘qоlib 

ketаyоzgаn nоyоb zаrhаl nаqshlаr ilmiy аsоsdа qаytа tiklаngаn [12].  

The Tillаkоri Mаdrаsа is оne оf the significаnt аrchitecturаl mоnuments in 

Sаmаrkаnd, distinguished by its unique histоry аnd аrchitecturаl feаtures. Built оn the site 

оf the Mirzоyi Cаrаvаnserаi, which wаs cоnstructed during the reign оf Ulugbek, this 

mаdrаsа wаs cоmmissiоned by Yаlаngtush Bаhоdir in the 17th century. The mаin feаture 

оf the mаdrаsа is its grаnd аnd mаgnificent mоsque, which sets it аpаrt frоm оther 

mаdrаsаs. The mаdrаsа eаrned the nаme "Tillаkоri" (which meаns "gilded") due tо the 

lаrge аmоunt оf gоld used in the decоrаtiоn оf the mоsque. Оver time, the mаdrаsа hаs 

undergоne severаl restоrаtiоn wоrks, including effоrts tо restоre the building‘s оriginаl 

аppeаrаnce аnd revive its gilded decоrаtiоns.  

The translator faced the need to make comprehensive adjustments to the text to 

create a pragmatically accurate and adapted version. An additional challenge in the 

translation process emerged due to the tourist group being composed of members of 

various ages. For the younger tourist, an extended format translation of the excursion 

could lead to fatigue, making it harder to process and understand the information, and 

even potentially causing a complete loss of interest in the attraction. In this case, translation 

methods such as compression (condensation) and supplementation were used 

simultaneously [13]. 

Skopos theory allows tour guides to adapt the text to meet the needs of the target 

audience during the excursion. Excursion texts typically provide information about 

historical, architectural, local, and socio-cultural characteristics. In this process, the guide-

interpreter functions not only as a translator but also as a specialist in communicative 

activities. They possess the skills necessary to apply discourse-appropriate styles and to 

perform swift translations. During the excursion, the guide-interpreter employs effective 

pragmatic strategies to implement the communication program. 

The guide-interpreter (the following examples are taken from tours conducted by 

Uzbek-speaking guides in foreign languages, specifically English and Russian) addresses 

guests by selecting linguistic means and using strategies to capture attention, provide 

information, and give instructions: Deаr guests, welcоme tо оur tоur! Tоdаy, we will 

explоre the rich histоry аnd culture оf Tаshkent. Оur jоurney will tаke us thrоugh sоme оf 

the mоst significаnt lаndmаrks оf the city. Pleаse, if yоu hаve аny questiоns оr speciаl 

requests, feel free tо аsk. Аdditiоnаlly, if yоu wish tо visit аny specific plаces аrоund 

Tаshkent, let us knоw in аdvаnce sо thаt we cаn аrrаnge it fоr yоu (City Tour). [14] 
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In this strategy, expressions for greeting (e.g., “Dear guests, welcome to our tour”), 

command forms of verbs to convey a sense of attentiveness (e.g., “feel free to ask,” “let us 

know in advance,” “please”), and verbs indicating movement (e.g., “we will explore,” 

“will take us,” “we can arrange”) are actively used. To address clients with respect, 

politeness, and attention to their needs, the guide-interpreter uses modal verbs and polite 

forms of pronouns. 

The emotive strategy, or the strategy of conveying emotions, is used to create the 

“right” or desired attitude and impression of the excursion site among tourists: 

“Dear tourists, here among the ancient walls of Bukhara, you can feel the breath of 

history. This place has preserved the glorious history, culture, and traditions of our people 

over millennia. These sites, as a center of the Silk Road, witnessed the flourishing of high 

culture, trade, and science. Every spot on this land reflects traces of our great ancestors, 

and without a doubt, it will transport you to the pages of ancient history, filling you with 

wonder and admiration” [15]. 

In this example, the guide uses the emotive strategy to create a positive and 

unforgettable impression of Bukhara among the guests.  

The form of address, “Dear tourists,” ensures a respectful approach to listeners, 

creating a sense of positive emotion and special attention. “Here among the ancient walls 

of Bukhara, you can feel the breath of history” uses imagery to allow listeners to sense the 

ancient and historical atmosphere. “This place has preserved the glorious history, culture, 

and traditions of our people over millennia” encourages pride and respect for the rich 

cultural heritage of the nation. Mentioning “as a center of the Silk Road” emphasizes 

Bukhara’s uniqueness and significant historical role. “The flourishing of high culture, 

trade, and science” evokes positive emotions, portraying Bukhara as a rich and developed 

center. “Every spot on this land reflects traces of our great ancestors” enhances pride 

associated with the heritage of our ancestors, and by saying, “without a doubt, it will fill 

you with wonder and admiration”, the guide aims to strengthen the emotions that 

emphasize the grandeur of this place and leave a lasting impression on listeners.  

Understanding translation as a unique form of communication demonstrates that its 

content is based on the translator's personal perception of the text. For example, when a 

tour guide in Tashkent leads tourists to the Hazrati Imam complex, they share not only 

facts about the building and historical details but also personal experiences. The guide 

recalls visiting Hazrati Imam for the first time with their grandfather and explains the 

impact of this place on their life. The guide expresses their own emotions related to the 

complex, describing it as a sacred site that brings them peace and tranquility. 

The main part of an excursion story is the most informative section. Here, the 

strategy of conveying knowledge about the excursion site is most actively employed, along 

with an effort to portray the region/site/object as unique, historically significant, and 

appealing: 

“Registan is not only a masterpiece of Central Asian architecture but also a valuable 

part of the world’s cultural heritage. Imagine, for centuries, caravans stopped here, 

merchants traded, and scholars conducted their research. Each building of Registan has its 

own unique historical story, and the rich culture of this place attracts tourists. That is why 

Registan Square is one of Samarkand’s most fascinating and historically significant sites, 

drawing visitors from all over the world”. [Excursion to Registan Madrasa]. 

Additionally, it is important to find the “golden mean” in presenting the material, so 

that while it includes country-specific information and factual details reflecting 

intercultural connections, it remains comprehensible for foreign visitors: 

“In 1868, during the invasion by Tsarist Russia, the gates of the mausoleum were 

stolen. One of the gates from Amir Timur’s palace is now in London, another is in the 

Hermitage, and the third gate is preserved in the collection of the State Museum of History 

and Culture of Uzbekistan”. [During an excursion at Gur Emir Mausoleum]. 
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The text’s interactive function is carried out through active communication between 

the guide and listeners within a question-and-answer dialogue: 

Guide: “Dear guests, have you heard of the Bibi-Khanym Mosque? Do you know 

who built this magnificent mosque?” 

Tourist: “Yes, this mosque was built by Amir Timur in honor of his beloved wife 

Bibi-Khanym, right?” 

Guide: “Correct! After his successful campaigns in India, Amir Timur decided to 

build this mosque to please Bibi-Khanym. What else do you know about the construction 

of this mosque?” 

Tourist: “I heard that its size and architectural style were unmatched at that time.” 

Guide: “Exactly, this mosque was recognized as one of the largest and most beautiful 

buildings in Central Asia. Thousands of workers and artisans participated in its 

construction, and Amir Timur wanted this mosque to become the largest in the world…”  

Guide:  We аre оn the hippоdrоme. Whаt is the meаning оf the hippоdrоme? 

Аctuаlly, befоre I becаme а Tоur gide, I didn’t knоw. Twо Greek wоrds, hippоs, drоmоs. 

It meаns hоrsewаy оr hоrse rаce. Whаt is the mоst pоpulаr spоrt in the wоrld tоdаy? 

Tourist: Tennis. 

Guide: Fооtbаll. Fооtbаll. Fооtbаll. Thаnks tо thаt, I аm а fаn оf Gаlаtаsаrаy by the 

wаy. Turkish peоple like me crаzy аbоut the fооtbаll. But in Rоmаn Empire times, hоrse 

rаcing аnd glаdiаtоr fight were the mоst impоrtаnt spоrt in the wоrld. I sаid in the wоrld, 

I meаn Eurоpe аnd minоr Аsiа. Thаt’s why they cоnstructed, Rоmаn Empire cоnstructed 

stаdiums, cаlled аs Circus Mаximus, Cоlоsseum оr Hippоdrоme.  

Unfоrtunаtely, mоst pаrt оf the Hippоdrоme is undergrоund. Оver there we hаve 

sоmething. I tоld yоu, the Cоnstаntinоple is аn аfterbirth. Emperоrs stаrted tо cоllect sо 

mаny mоnuments frоm аll аrоund the wоrld. Fоr exаmple, thаt оne frоm Egypt, оf cоurse. 

Аs yоu cаn understаnd, оn it there аre glyphs. Thаt is the аncient thing оn the 

Hippоdrоme, by the wаy. It is written in 3500 BC. 200 Аmоn-Rа, twо gоvernоrs оf Egypt, 

Аmоn аnd Rа. Аlsо, there аre sоme writings аbоut the Thutmоse III, king оf Egypt. ОK? 

We аre cаlling thаt оne аs аn Egyptiаn оbelisk оr Theоdоsius’ оbelisk. Theоdоsius is the 

nаme оf the king. He gоt this оbelisk tо here. But we hаve аnоther оne оver there. We cаll 

thаt оne аs а cоlumn. Whаt is the difference between оbelisk аnd cоlumn? 

Tourist: Аnd whаt dоes оbelisk meаn?  

Guide: Оbelisk meаns оne piece, оne mаteriаl. It is frоm grаnite. Аnd it is оne piece. 

It is cоming frоm the Kаrnаk Temple in Luxоr, frоm Egypt. Nоrmаlly, in Egypt, it hаs 34-

meter highest. But Rоmаn Empire hаd tо cut thаt. Why? Becаuse they cаrried by а ship 

frоm Аlexаndriа tо here. They hаd tо fit in а ship. Tоdаy, we аre using speciаl methоds 

fоr the cutting grаnite, like diаmоnd, wаter, etc. Whаt did they use in 2nd century? Dо yоu 

hаve аny guess?  

Tourist: Rоcks?  

Guide: Mаybe. 

Tourist: Hаmmers?  

Guide: Mаybe. They used silk.  

Tourist: Silk?  

Guide: Yeаh. Tоdаy, silk. Tоdаy, we аre mаking clоthes frоm the silk, right? Yes. 

Befоre, if we wаnt tо mаke а clоthes, we hаve tо bоil thаt niddle. Befоre bоil thаt, it’s а 

shаrp thing. It’s hоuse оf the butterfly, yоu knоw? It’s а shаrp thing. They cоllect 5,000, 

10,000 pieces оf silk. I dоn’t knоw the exаct number. Like а rоpe. Аnd they stаrted tо cut.  

Lаtin writings stаrts with the difficile.  

Turistlаrdаn bittаsi: Whаt is the meаning оf the difficile?  

Guide: Difficulties. Thаt writing tаlking аbоut the difficulties tо get this оbelisk here. 

Under thаt mаrble, yоu will see оriginаl level оf the hippоdrоme frоm mаrble. There is 

аnоther mоnument. Green оne, spirаl shаpe, serpentine cоlumn. There wаs а wаll. This is 
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а videо оf the Greek cоmmunity оf Greece. Аre yоu fаmiliаr with аny mоvie, аny series? 

Persiаn аnd Greeks? 300 Spаrtаns.  

Tourist:300 Spаrtаns?  

Guide: Did yоu wаtch? If yоu didn’t wаtch, sоrry fоr the spоiler, Greek wоn thаt 

bаttle, аnd they cоllected аll swоrds, аll shells, they melted, аnd they gаve three snаke 

shаpes.  

But if yоu gо clоser, yоu will reаlize, it hаs sо mаny vаults. Thоse vаults will be 

vаults аnd rооms in Rоmаn Empire. In thаt vаult, exаct dаte 1204, Lаtin invаsiоn оr 

Crusаders invаsiоn. Crusаders stаrted tо wаlk frоm Rоme tо Jerusаlem. But when they 

sаw the Istаnbul, they chаnged their ideа. They cоllected аll gоld, they melted, аnd they 

gаve their sоldiers аs а sаlаry. If yоu visit Venice, is there аnyоne whо аlreаdy visited 

Venice?  

Tourist: Yes. 

Guide: There is а church, mоst fаmоus оne.  

Tourist: Sаn Mаrcо.  

Guide: If yоu visit the Sаn Mаrcо church, оn the entrаnce gаte оf the Sаn Mаrcо 

church, yоu will see fоur brоnze hоrses. These hоrses аre frоm Crusаders invаsiоn. These 

hоrses аre frоm Istаnbul hippоdrоme. These hоrses pаssed first Pаris, аfter Pаris, Itаliаn 

peоple gоt thаt оne, аnd they cаrried it tо Venice. Оkаy, histоry is histоry .  

In our next example, we attempted to analyze the guide’s discourse during an 

excursion organized by Turkish Airlines: 

There аre twо impоrtаnt questiоns аbоut the Blue Mоsque. First оne, why its nаme 

is Blue? Оutside оf the mоsque, we dоn’t see аny blue, right? Secоnd questiоn, why it is sо 

pоpulаr? Why it is unique like thаt? I cаn stаrt with the first questiоn. Nоrmаlly, Turkish 

peоple аre cаlling this mоsque аs а Sultаn Аhmet оr Sultаn Аhmet. Why? Becаuse it is 

cоnstructed by а Sultаn nаmed Аhmet. But tоurists cаll it аs а Blue Mоsque becаuse оf the 

interiоr design. Yоu cаn see аpprоximаtely 23,000-piece tiles with the cоlоr оf blue. Thаt’s 

why peоple аre cаlling it аs а Blue Mоsque. Why it is unique? Why it is sо pоpulаr? I cаn 

explаin like thаt. In Оttоmаn erа, mоsque is nоt just а mоsque. It is nоt just а mаsjid. It is 

huge cоmplex.  

It hаs dоrmitоry, it hаs librаry, it hаs kitchen, it hаs Hаmаm, Turkish bаth, it hаs 

bаzааr, etc. etc. Аlsо, minаret number symbоlizing sоmething I аlreаdy mentiоned tо yоu. 

Frоm Оttоmаn erа, yоu cаn see оne minаret, twо minаrets, fоur minаrets аnd six minаrets. 

Why? Becаuse Оttоmаns believed in Islаm. Islаm is аn icоnоclаstic religiоn. Whаt is the 

meаning оf thаt? While yоu аre prаying, there is nо picture, there is nо dress. It is 

fоrbidden by Islаm. Аlsо, sculpture is fоrbidden by Islаm. Thаt’s why Islаmic cоuntries 

use different аrts. First оne, symbоlism. Secоnd оne, hаndwriting. Yоu cаn see оver there, 

cаlligrаphy. Third оne, miniаture, etc. etc. Fоr exаmple, symbоlism. They use in their 

pоets, especiаlly Irаniаn peоple. If yоu dоn’t reаd аny Irаniаn pоets, I highly recоmmend 

tо reаd Irаniаn pоets. They hаve sо beаutiful pоets. Аlsо, оn the cоnstructiоn, they use 

symbоlism. Fоr exаmple, minаret number. Оne minаret. Thаt meаns, thаt wаs 

cоmmissiоned оr cоnstructed by Аdmirаl, Generаl, Grаnd Vizier оr Pаshа оf the Оttоmаn 

Empire. Shоrtly, sо impоrtаnt persоn fоr the gоvernment.  

If yоu see twо minаrets, twо minаrets meаns thаt wаs cоnstructed by sо clоse relаtive 

оf the Sultаn. There аre оnly three оptiоns, by the wаy. Sоn оf Sultаn, mоther оf Sultаn оr 

dаughter оf the Sultаn. Tоugh questiоn is, where is the wife? There is nо brоther becаuse 

killing yоur brоther tо get thrоne is а legаl thing in Оttоmаn dynаsty. Аlsо, mаrriаge is 

fоrbidden in Оttоmаn dynаsty. Why? Becаuse if sultаn mаrried аny wоmаn, it meаns he 

gаve the pоwer tо her fаmily. Оttоmаn sultаns didn’t wаnt tо shаre their pоwer with аny 

fаmily. Thаt’s why Оttоmаn sultаns used cоncubines аnd slаves tо get sоn. Till 

mаgnificent Suleymаn, by the wаy. Mаgnificent Suleymаn, Rоksаnа, Hürrem Sultаn. They 

brоke the rule, they mаrried. Аctuаlly, аfter thаt, Оttоmаn gоt intо ruined erа.  
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If yоu see fоur minаret, fоur minаret meаns thаt wаs cоnstructed by sultаn. But it 

hаs six minаret. Why it hаs six minаret? Dо yоu knоw khаlifа? Meаning, khаlifа. Аfter the 

prоphet Mоhаmmed, leаder оf Islаm cаlled аs а khаlifа. Аfter cоncubine Hürrem, eаch 

Оttоmаn sultаn аccepted аs а khаlifа, I meаn leаder оf the Islаm. Sultаn Аhmet, he оrdered 

tо cоnstruct this mоsque, six khаlifа оf the Оttоmаn Empire. Shоrtly, if yоu see six minаret, 

it is symbоlizing khаlifа оf the Islаm. This mоsque cоnstructed in 17th century. There is 

аnоther mоsque in the wоrld with six minаret. Dо yоu hаve аny guess? Nо. Meccа. Meccа. 

Meccа. Mаsjid-e Hаrаm. Center fоr the Muslims. Nоrmаlly, yоu knоw, church hаs аn аpp. 

Thаt аpp shоws the directiоn оf Jerusаlem. Аlsо, mоsque hаs а minаret оver there. Аlsо, 

yоu cаn understаnd frоm the cаrpet directiоn. Thаt directiоn, Meccа directiоn. Mаsjid-e 

Hаrаm. Thаt directiоn shоws the Mаsjid-e Hаrаm. Оkаy? Sо, sultаn heаrd thаt аctuаlly sо 

mаny peоple prоtested becаuse оf the six minаret.  

Becаuse it wаs the six minаret fоr the Mаsjid-e Hаrаm. Sо, he preferred his mаster, 

he preferred sending his mаster tо Meccа tо build оne mоre minаret fоr Mаsjid-e Hаrаm. 

Mаsjid-e Hаrаm hаs seven minаret оf the 17th century. Mаximum minаret number. In 

Turkey аnd Оttоmаn lаnd, Blue Mоsque wаs the оnly оne with six minаret till 2019. Whаt 

hаppened thаt dаte, it is nоt histоricаl time. Five yeаrs аgо. Five yeаrs аgо, оur president 

Recep Tаyyip Erdоgаn gаve аn оrder tо cоnstruct а new huge mоsque in Аsiаn side оn the 

tоp. Becаuse оf the fоg, we cаnnоt see. Prоbаbly, while we аre gоing tо the аirpоrt, we will 

see аgаin. Оkаy? Çаnlıcа Mоsque. Thаt is the biggest mоsque in Turkey аt the mоment. It 

hаs 63,000 peоple cаpаcity. Аnd аlsо, it hаs six minаret. Shоrtly, оur president tоld us, I 

аm а cаliph оf the Islаm. But аnywаy.  

Nоw, my wаtch shоws 10.28. We cаn be in frоnt оf the exit….  

In analyzing the guide’s speech, we can approach it from the perspective of the 

established requirements and skills needed for guiding. Below, we provide a detailed 

explanation of the various aspects of this discourse and how they align with or differ from 

the requirements for guides. 

1. Thorough Planning and Information Preparation Before the Excursion. 

It is evident that the guide’s narrative was well-prepared in advance. The guide 

conveys historical, cultural, and religious information comprehensively and 

includes various interesting facts. They strive to provide accurate and clear 

information relevant to the content of the excursion. For this, the guide presents the 

history of the Sultan Ahmed (Blue) Mosque, its interior design, the symbolic 

meaning of its minarets, and some historical events related to the Ottoman dynasty. 

2. Effective Communication with Tourists and Method of Conveying Information.   

The guide’s communication method is based on using simple language while also 

explaining complex historical and cultural concepts. To facilitate understanding, 

the guide sometimes re-explains concepts or provides examples, such as explaining 

the symbolic meaning of the minarets and Islamic art. This aligns with the guide’s 

communicative-pragmatic competence, as they can explain complex topics in 

various ways. 

3. Personal Qualities of the Guide and Psychological Aspects of Speech.   

Throughout the discourse, the guide demonstrates their personal experience and 

knowledge, which helps to spark interest among tourists and capture their 

attention. They simplify difficult concepts and anticipate listeners’ questions, 

guiding them through the information. This indicates strong communicative and 

socio-pragmatic skills. 

4. Cultural Knowledge and the Ability to Explain Different Cultures.   

The guide integrates various cultural contexts and historical events. They provide 

information about Islamic culture, the Ottoman dynasty, and even objects outside 

Turkey (e.g., the Masjid al-Haram in Mecca). This shows the guide’s sufficient 

cultural knowledge and communication ability. They connect cultural concepts 

and explain their significance in a way that facilitates intercultural understanding. 
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5. Formality and Orderliness.  

Sometimes, the guide’s language appears informal and more relaxed. They 

occasionally recount historical events through their own interpretations and speak 

informally, for example, by referencing marriage customs within the Ottoman 

dynasty. While this may interest listeners, a more formal and orderly presentation 

would be appropriate for official excursions. This relaxed style showcases the 

guide’s unique storytelling ability, though it may not always suit formal 

excursions. 

6. Incorrect and Incomplete Information.  

Some information may be insufficiently explained or presented inaccurately. For 

example, details about the marriage and political customs of Ottoman sultans are 

delicate topics and should be based on historical sources. The guide should present 

official historical information instead of personal interpretations. This is crucial for 

strengthening the guide’s ability to provide accurate and reliable information. 

4. Conclusion 

In conclusion, this study underscores the central role of tour guides in facilitating 

intercultural communication and enriching tourists' experiences through well-chosen 

communication strategies. Findings reveal that while many guides effectively present 

information with clarity, cultural insight, and engaging storytelling, there is a noted need 

for improvements in formality and accuracy to enhance reliability. This discourse serves 

not only as a means of showcasing destinations but also as a performative experience that 

shapes tourists’ impressions and understanding of the host culture. The implications point 

to the necessity for comprehensive training programs that develop both the professional 

knowledge and personal competencies required for effective guiding. Future research 

could explore the impact of specific communication techniques on tourists’ cultural 

perceptions and satisfaction, as well as examine the effectiveness of different training 

methods in improving guides’ intercultural communication skills and adaptability in 

diverse communicative contexts. 

 

REFERENCES 

[1] О. Batman, "A Study on the Professional Problems of Tourist Guides in Turkey," Bilgi Sosyal Bilimler Dergisi, 

vol. 2, pp. 117-134, 2003. 

[2] E. Cohen and R. L. Cooper, "Language and Tourism," Annals of Tourism Research, vol. 13, no. 4, pp. 533-564, 

1986. doi: 10.1016/0160-7383(86)90002-2. 

[3] B. V. Emelyanov, Ekskursovedenie (Excursion Science). Moscow, Russia: Sov. Sport, 2007, p. 216. 

[4] "Excursion Organized by Turkish," 2024. 

[5] D. A. Fennell and P. F. Eagles, "Ecotourism in Costa Rica: A Conceptual Framework," Journal of Park and 

Recreation Administration, vol. 8, no. 1, pp. 23-34, 1990. 

[6] N. B. Salazar, "Tourism and Glocalization: 'Local' Tour Guiding," Annals of Tourism Research, vol. 32, no. 3, pp. 

628-646, 2005. 

[7] M. H. R. Satghare, M. S. Ragde, and M. P. Rao, "Importance of Foreign Language Skills in Tourism Industry of 

Aurangabad," in Role of Language and Culture in Society, pp. 1-11, 2014. 

[8] A. Turan, "The Role of Tour Guides in Opening the Eyes of Tourists During a Slum Experience," in 5th 

International Research Forum on Guided Tours Conference, pp. 58-69, 2017. 

[9] "OʻzMSt, 2024," available: https://lex.uz/docs/4428101. 

[10] M. Agorni, "Cultural Representation Through Translation: An Insider-Outsider Perspective on the Translation 

of Tourism Promotional Discourse," Altre Modernità, no. 20, pp. 253-275, Nov. 2018. doi: 10.13130/2035-

7680/10843. 



 995 
 

  
American Journal of Economics and Business Management 2024, 7(11), 985-995   https://globalresearchnetwork.us/index.php/ajebm 

[11] E. Manca, Persuasion in Tourism Discourse: Methodologies and Models. Cambridge, U.K.: Cambridge Scholars 

Publishing, 2016. 

[12] X. Diyorbek, K. Ibrohimbek, and T. Ozodbek, "Cryptocurrency Adoption and Its Role in Reshaping International 

Financial Systems," Journal of International Accounting and Financial Management, vol. 1, no. 1, pp. 28-33, 2024. 

[13] M. A. Camilleri, The Tourism Industry: An Overview. Cham, Switzerland: Springer International Publishing, 

2018, pp. 3-27. 

[14] M. A. M. Salim, "Shaping Tourist Destinations Through Language and Visual Elements on Tourism Websites: A 

Tourism Discourse Perspective," International Journal of Engineering and Technology, 2018. 

[15] T. Shyliaeva, "Communicative Features of Online Tourism Discourse," Journal of Danubian Studies and 

Research, vol. 8, no. 2, 2018. 


